OCALA METRO (onnecions

CHAMBER & ECONOMIC

c W PARTNERSHIP GI’W 9

BULDYOUR ~
NETWORKING STRATEGY °

YOUR MISSION MY DIFFERENCE MAKERS
What are you trying to accomplish? VYho could make the biggest

difference for my mission?

1
2
3.
4
5

A7) WHERE WILL | MEET THEM? g2t
\Jv\‘/a List events, organizations, coffee, MY NEXT 30 DAYS
S introductions, social media,

volunteer opportunities, etc.
Events to attend:

New people to meet:

Follow-ups to send:

MY FIRST THREE ACTIONS
1.

©

i | @

BE \AYD‘D FOLLOW BUILD RELATIONSHIPS
INTENTIONAL. VALUE. UP. THAT MOVE YOUR
— —— —— MISSION FORWARD.
Grreal relalionships creale real opporlunities.

SHOW UP. CONNECT. BE PART OF THE IMPACT.



