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GIVE 4 MARION

Creating the Perfect Give4Marion Profile

How to develop an engaging and eye-catching profile to
share with your supporters.

{ :
Before You Start Your Profile...
GIVE 4 MARION

Define Your Goals
o How will your donors and supporters help you be successful

according to your Give4Marion goals?
o What do you want people to feel when they view your profile?
o What do you want the main call to action to be?

Gather Your Assets
o Do you have several photos, graphics, or videos ready?

What is Your Give4Marion Story?
o What do your donors and supporters need to know about your

| organization? I
2
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Head to Give4Marion!

GIVE 4 MARION
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Give4Marion begins in

71 : 14 : 33 :40

days = hours mins secs

Your Give4Marion Dashboard

GIVE 4 MARION

£\ Donation Status: Incomplete

" Please contact your organization's administrator to ensure you are able to collect donations on GiveGab.
@ Resetting the profile will reset the story, thank you message, images, and settings to default values, as well as remove any

Please Contact Us if you have any questions. donation levels. After resetting this profile, a profile from a previous giving day can be copied to use as a starting point.
LVl Add Your Organization's Info > .
. g Get Prepared Other Actions
@ Webinars and Workshops W Engagement Opportunities
Add Your Story >
@ Giving Day Toolkit @z Add External Fund
Add Donation Levels
E > (@ Help Center ~ Manage Support Areas
u Add a 'Thank You' Message > B View Registration Info

e Preview Your Profile
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{ :
The Basics
GIVE 4 MARION

@& Giving Days

* Logo
o As one of the first things a donor sees on
your profile, make sure your logo is current

and represents your brand A Aelini et
¢ WebSIte . . Documents
o Add your website so donors will be able to
learn more about your organization

£} Manage Organization v

Additional Customizations

Causes (optional)
» Causes

o Select up to 3 causes to help donors find
What theylre IntereSted in Cause #2 | Health and Wellness -

Cause #1 = Poverty and Hunger -

Cause #3 = Youth -

{ Tell Your Give4Marion Story
GIVE 4 MARION

* Cover Photo
o 1500 x 500 px E Add Your Story
o Front and Center Cover Photo Seta Gout

O Display Goal on Profile

* Monetary Goal
o An optional feature, but highly encouraged

o Enables a real-time progress bar on your
proflle Itr;:ie should be 5MB max and a JPG, JPEG or PNG file

Recommended dimensions: 1500x500
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Tell Your Give4Marion Story
GIVE 4 MARION

Tell Your Story

Formattingv B I U »- = E =+ Al

Logan's Pup all started because of Logan, a
special senior dog that Alyssa, the Executive
Director of Logan's Pups, adopted.

Alyssa bdopted Logan in 2015 and akhough he
was only with ber for 2 wuple of months, he
left & huge pawpnnt on her hearts and shell
rever forget bim. He had a gentleness in his
cyrs, and love in Fis heart, and Alyssa wanbed
to make sure he was remembered. To maxe
sure no other senior dogs are overiooked,
Alyssa started Logan's Pups. Logan's Pups is
here to serve as a senior dog sanctuary,
saving the dogs that are ofiefl overlooked at
shelers, making them comfortable and fedling
loved as they grow old. Every year, we house, on average, 25 dogs at any time, and help place up
to 50 younger dogs in their fur-ever homes. Your denation will help us montinue offering these
services for years o come.

The Significance of Storytelling
GIVE 4 MARION

* Provokes active listening and participation

+ Lays the foundation of your organization'’s “big picture”
» Provides context and clear calls to action
« Empowers supporters to be a part of your story and mission

+ Even more significant in the digital era!
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Curating Your Story
GIVE 4 MARION

Who inspires your stories? Themes to Think About
+ Beneficiaries * Your Founding

» Volunteers * Your Focus

» Donors * Your Impact

+ Staff * Your People

* Community Members * Your Strengths

Your Future

Laundry Lamentation at the SPCA

It

is not an exaggeration of any magnitude that our washer and dryer at the 5PCA are in
constant

use. From 7:00 a.m. to 4:30 p.m., seven days a week, those machines are on their brutal,
endlessly circular path, sioshing aleng, getting rid of dirt and germs and God knows what else

feamn tha hondeade af bauale hlanbkabe and faiee bhab moet e wischad nal s aoaek sk
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I Types of Storytelling
GIVE 4 MARION

* Your Founding Your People
o How your organization came to be o Highlighting your donors, staff,
volunteers, and beneficiaries

* Your Focus Your Strengths
o The core challenges you tackle o How your approach adds value

* Your Impact Your Future

o Before and after stories of your organization, o What your work will lead to
your supporters, and your beneficiaries

Example of Focus Story
GIVE 4 MARION

» Connecting Specific Information Together
o Who is being helped?
o What helped them?
o Who is helplng? Changing Lives, One Paw At A Time.

a5 NEIp@d 5aVe OVer 273 SenioT (ogE (rom Drng ewhantzed in
e cOurLry, TOgeLher, our (e of volunieers, Toswes fmikies, and
& have provided these fovable animals with the care they
Y0aT3. I retumn these pups have provided us with lave.

* Including visuals to help your supporters
make a stronger connection
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Example of People Story
GIVE 4 MARION

» Focuses on a current supporter and how they
became involved

» Highlights the direct impact they were able to
make so prospects feel they can do the same

+ Offers a testimonial of the work you do and the
impact you make

£nance 1 o

il st 2o
ity indl i ard 55 gretad o be & it of

v
Yo s o dog with the best years of their life by making a
danaticn of 8 5100 taday. Your suppart truly changes livas,

Formatting Your Story
GIVE 4 MARION

Formattingv B [ U 4- = i =v A v & e Hy - X <> 0
* Custom Font * Upload Images

o Change your font o Upload, crop, or rotate photos
» Add Links

o Bold, italicize, or underline text o Link to other pages on text or photos
* Feature Tables

o Justify text and images to the left, o Organize information in a table

right, or center of your profile

* Insert Horizontal Lines
o Add a line to break up content

* Edit in HTML
 Full Screen Mode o Familiar with HTML? Use the code
o Edit in a larger window editor to customize your profj

e Add Lists
o Bulleted or numbered lists
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{ Key Takeaways for Storytelling
GIVE 4 MARION

» Actively engage your donors in your organization’s mission by providing clear
calls to action

» Ask your constituents and supporters for their personal testimonials to drive
supporter engagement

» There are many ways to tell your stories, so find the best methods for you and
your organization!

{ Highlight Impact for Your Donors
GIVE 4 MARION

ﬂ Add Donation Levels * Customize Amounts

We recommend having 3 or 4 donation levels. Create Unique Descriptions

Add Photos

* Unlimited Levels
o 3-4is the sweet spot!

On the day, donors can still customize
their donation amount beyond the levels

you've suggested!
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Highlight Impact for Your Donors
GIVE 4 MARION

Logan's Pups

Pro Tip: Have the mid-range donation level be what your median
. gift amount is l
17

{ :
Personal Gratitude
GIVE 4 MARION

A . ” n Add a 'Thank You' Message
* Write your own custom “Thank You

Please provide a "thank you" message, as well as an image or video link!

message

Thank You Message

» Add your own video or photo

Youtube or Vimeo Link

» Send immediately to your donor’s emai
when they make a gift

Don't have a video to link to? No biggie! Upload an image, and we'll use that instead.

THANK
you!
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Personal Gratitude

GIVE 4 MARION

Your “Thank You"” Email
. . GIVE 4 MARION
» Send immediately to donor

* Custom Content + Your Give4Marion
Branding

Isaiah,
Thank you so much lor participating In Gived Marion! This is
the donation fofm thank you.

» Comes from whoever you set as the
contact person for your organization

Sincarely,

Bonterra

* Doubles as a donor’s receipt — can be
submitted for tax reporting efforts
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Review Your Perfect Profile
GIVE 4 MARION
Other Actions

Add Your Organization's Info

W Engagement Opportunities

Add Your Story @Z Add External Fund

m Manage Support Areas

Add Donation Levels E View Registration Info

e Preview Your Profile
Add a 'Thank You' Message

N Share Your Page

Add Fundraisers "{:.j-i D »  https://www.give4marion.org/organizations/x

Reset Profile o @ o

OBRAR
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{ Final Key Takeaways
GIVE 4 MARION ; : .

v' Branded Logo

v" Custom Cover Photo

Nl S

v Unique Story
v Specific Giving Levels

Logan's Pup all started becxise of Logarn, a
special senior dog that Alyssa, the Executive
Di

v Clear Calls to Action

v' Customized Thank You

{
We're Here for You!
GIVE 4 MARION

* Visit Our Help Center
https://bonterratech.zendesk.com

* Send us an email at
CustomerSuccess@givegab.com

» Chat with Bonterra's Customer Success
Team whenever you have questions or
need a hand

Look for the little blue chat bubble!

2026
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GIVE 4 MARION

Thank you!

Have questions? Email us at customersuccess@givegab.com
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